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by Johnny Duckworth 


The Unique One 


¢ CELEBRATING MY 20TH YEAR 

¢ FULL TIME BUSINESS 
NO REPRODUCTIONS - ORIGINALS ONLY 
LIFETIME GUARANTEE 
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The first year of my term as COCA President ended on January 1, 2011 and I would like 
to thank our directors, officers, committee members and volunteers for all they have 
contributed to that year a great success. In addition, I would like to provide our members 
with a report on the progress that our association made during 2010. In my first Presi- 
dent’s Letter one year ago, I set forth the following goals for 2010 and 2011: 


¢ Modify and add to the web site as necessary to make it more useful and of greater value 
to our membership and to enhance the appeal of the hobby to the general public. 


¢ Work with the board of directors and officers to formulate and begin execution of a 
strategic plan to “market” our hobby to the public. 


¢ Work with the officers on our various corporate affairs, including but not limited to 
financial management, records, insurance and IRS non-profit status. 


I am happy to report that we made significant progress toward those goals during the 

past year. We now have a commercial property / casualty insurance program in place to 
protect the association’s assets. Former COCA President Bill Petrochuk has organized a 
committee of member volunteers that is now working on a revamping of our web site to 
make it more valuable and user friendly for our members. Our membership approved up- 
dated by laws that are broader in scope and more defining than the original version. Last 
but not least, the Internal Revenue Service granted us federal tax exempt status as a social 
club under IRC Section 501 (c) (7). 


The association also held its annual convention in wonderful North Carolina this past 
summer. It was a tremendous success, thanks to Bill Petrochuk and his dedicated 
convention committee. Plans are now underway for the 2011 convention, to be held in 
Houston, Texas on September 16 — 18, 2011. If you haven’t already registered for the 
2011 convention, I urge you to do so as soon as possible. The association has blocked a 
limited number of rooms at the Hilton Houston Westchase hotel and those who register 
before April 11, 2011 will save $20 per person on their convention registration fee. In 
addition, breakfast is included with the room rate and we have some special Texas treats 
planned for Friday and Saturday. You can contact the hotel directly at (713) 974-1000. 
Craig and Doreen Bierman are working hard on the convention and are very excited 
about C.O.C.A. members coming to Houston. 


Our next association meeting will be held on Friday, April 8, 2011 at the Hilton Garden 
Inn, St. Charles, IL. Registration and the cash bar will open at 5:30 p.m., with dinner 

at 6:00 p.m. and the association meeting at 6:30 p.m. Our guest speaker will be Roger 
Hildin of Crow River Trading. He is going to discuss the history of the ABT Coin 
Machine Company and also his company. Roger will have a Power Point presentation 
with photos of some rare games. Please email Marsha Blau (foxsnake@aol.com) if you 
have any questions regarding the meeting. Don’t forget to book your room at the Hilton 
Garden Inn St. Charles as soon as possible. Remember, breakfast 1s included with every 
room night at the Hilton and booking your room there helps the association as well. 
When you book for the spring show, consider booking for the fall show as well — we’ll be 
going to Jasper’s again in November. 


If you see me at the show or out and about at the convention, please don’t hesitate to say 
hello and let me know what we can do to improve our coin op experience. You can also 
contact me via email or telephone at any time and I will respond as quickly as I can. 


Erick Johnson, 

COCA President 
602.370.6775 
erickjohnson@cox.net 
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Chasing old coin operated machines really gets the heart 
pumping and | can never get enough. Just to get a little 
excitement, I will even sift through the old coin operated 
magazines from time to time. I have chased several leads 
from the pages of the old Coin Slot and Loose Change 
magazines but never had much luck. However, about seven 
years ago while reading an article out of a 1990 Coin Slot 
magazine there was an interesting photo of a very nice Mu- 
sical Victor. The machine was pictured in the old town hall 
of Deadwood, South Dakota and incorrectly named a Caille 
Victor. My mind began to race, wondering if the machine 
could still be there years later. Unfortunately, Deadwood 
was 750 miles away and in the middle of no where, so there 
was not a whole lot I could do with this information. 

Now fast forward to 2007, as my wife and I decided 
that we would go to bike week, better known as ‘Sturgis’ 
with my cousin and his wife up in South Dakota. However, 
I didn’t think nearly as much about riding bikes in South 
Dakota that week as I did about trying to find this old floor 
machine. Deadwood is located only fifteen miles from St- 
urgis, so I dug the article back up to try and find any clues 
that might help me track this elusive machine down. 

We rode our Harleys into Deadwood on a sunny August 
day, and it was like going back in time. Main street has 


DAYS 
LATE IN 


DEADWOOD 


by Johnny Duckworth 


changed very little over the years; The old red brick street 
remains with beautiful Victorian buildings standing tall on 
each side. Large hotels from the turn of the century are still 
in use with much of the same décor. Saloons and casinos 
line the street filled with customers just like in the days of 
the gold rush. You may recall that Wild Bill Hickok was 
shot there in 1876 at the No. 10 saloon. 

We started the search off for the machine at the old train 
station which was now a history and information center. 
After about the third person giving me a strange look when 
trying to describe what I was looking for, we made a break 
through. I began talking to this elderly man who couldn’t 
quite remember the machine, but he did remember the old 
town hall which had been sold years ago along with all its 
contents. He was able to give me the buyer’s first name as 
“Blake”, and said some of the contents had been moved to 
other locations in town which Blake owned. 

After making several unsuccessful stops searching for 
this machine my time was starting to run short as everyone 
with me would rather catch butterflies than look for some 
silly old slot machine. Sensing their impatience, I decided 
to make our final stop at a little old casino at the bottom of 
Main Street. I walked through the double doors and into 
this very quaint one room casino. I was headed towards the 


cage to ask if they might know where I could find a guy 
named Blake, when my heart began to speed up. 

I didn’t make it very far into the casino, for off to my 
right I spotted a little Seeburg L. I quickly walked over to 
check out this little musical wonder. When I finished look- 
ing it over, it was time to find out whom it belonged to and 
if it was for sale. I turned back to walk across the casino 
floor and on the other side of the room I saw pay dirt... The 
Musical Victor was standing proud and tall between the two 
picture windows of the building. I couldn’t believe I was 
lucky enough to stumble upon this machine which I had 
been chasing but my luck was about to change. 

I talked with the lady at the cage and she was able to get 
me on the phone with Blake’s son. I found out that they 
also owned two other casinos and a hotel in town. He said 
they would have no interest in selling the machine and I 
could tell that the money would mean very little to them. 
They enjoyed placing these old items from town in their 
establishments. I ended up going to another one of their 
casinos in town to meet him in person where I gave him 
my card. I guess this was my closure on the find, as I knew 
I would never be able to pry this old machine away from 
them. Although it ended with the wrong conclusion, I was 
very happy to have found what I was looking for still in the 
town of Deadwood. 

Two years later in 2009, we decided to head back to 
South Dakota and ride bikes in the black hills again. We 
went into Deadwood twice that week, but I never checked 
on the machine to ask if he had changed his mind. My 
cousin even joked with me about chasing down the ma- 
chine again but I felt it would be a total waste of time. We 
rode bikes all over South Dakota and Wyoming that week, 
traveling through several old towns such as Deadwood, 
Custer, Hill City, Keystone, Lead, and many others. 


It was a long ride home, taking us just over twelve hours 
to get back to Kansas City. We made it home late Wednes- 
day night, and by the next day my mind was finally off the 
old Wild West towns of South Dakota. Then, only five days 
after returning home I received an unexpected phone call. 
Blake was on the phone, the owner of the Musical Vic- 
tor, asking if I was still interested in buying his machine. 
He was looking to buy another hotel in town, and thought 
he might sell off a few items to help with the finances. I 
couldn’t believe it! We had parked our bikes across the 
street from him only five days ago, and walked right past 
his casino. I was so frustrated at myself for not stopping in 
and checking up on the machine, for if | would have merely 
followed up with Blake once more, the machine would 
already be at home and in my collection. 

That was my biggest mistake on this hunt, but I quickly 
came to my senses and made an agreement with Blake on 
the machine. I was thankful that he had saved my card, but 
in the same breath, I couldn’t believe I had given up on this 
machine so easily. It is amazing how things can change 
over time, making what once seemed impossible, finally 
able to come true. Great machines are still out there hidden 
among the world; so don’t give up when you feel that the 
trail has run cold, for as long as your persistence does not 
falter, there is always a chance. 
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A mix of jukebox tunes, spinning slot machine reels, old 
fashioned coin operated player pianos and arcade machine 
sounds mixed with “oohs and ahhs” at Pheasant Run Re- 
sort, St. Charles, Ill., during the semi-annual Chicagoland 
Antique Advertising, Slot Machine and Jukebox Show. 

Known as “the largest event of its kind in the world,” it 
drew visitors from all over the United States and twelve for- 
eign countries who rubbed shoulders to buy, sell and admire. 
Serious buyers forked over $50 each for early entry at 7a.m. 
Friday, Nov. 12, while casual browsers paid a modest $7 ad- 
mission on Saturday and Sunday. 

For those who sought an even earlier start, the parking lot 
was filled by 4 a.m. Friday with shoppers armed with flash- 
lights and vendors using truck and outdoor lights to show off 
wares brought from all over the country. 

AUS. and Canadian team, Leigh Godbey of Grand Blanc, 
Mich., and Scott Primeau of Ontario, Canada, teamed up to 
show a booth full of goodies at the show. Godbey pointed 
out his restored 92-inch-tall 1890s oak drug store counter, 
complete with leaded glass marque on top, priced $6,995, 
and a 7-foot-tall 1910 Mutoscope coin operated punching 
bag machine that could take out stress at home for just pock- 
et change — and $5,600. Quickly selling, was an all original 
1956 AMI-200 jukebox for $7,800. 

One of the most expensive jukeboxes at the show was 
shown by John Papa of Mayfield , NY. The dealer called 
his fancy Wurlitzer 950, manufactured during World War II, 
“the top of the food chain,” featuring elaborate wood carv- 
ings. The price to play 78 records at your home? $35,000. 

Many dealers would be happy to offer one of the popular 
1930s Pulver porcelain gum vending machines — but Jack 
Freund of Springfield, Wis., showed off three different mod- 
els. Each featured an animated figure inside while vending 


“a tasty chew.” They included the Cop & Robber, $2,295; ; 


Semi-Aunual Chicagoland 
Antique Advertising 


Deaws fhuge Crowds 


By Jack Kelly 


Yellow Kid, $650; and the Stop & Go Cop for $1,895. At the 
same spot, an unusual 1|8-inch-tall cast aluminum penny-op- 
erated Holcumb & Hoke hot nut vendor with light-up globe 
could vend goodies at your place for $2,200. 

The business card of Alan and Susan Pall of River Forest, 
IIl., states, “Rare, mint original machines” -- and they didn’t 
disappoint at the November show, offering a rare center-pull 
quarter-operated Caille slot machine for $9,500 and a WWII 
countertop penny arcade machine featuring a grimacing 
Adolph Hitler and titled “Poison the Rat” which promptly 
was marked “sold.” 

Just across the aisle from the Palls, another Caille slot, 
an upright 1907 Centaur, was priced at $18,000 by Rod 
“Buck” Ferguson of Alpena, Mich. The dealer quickly sold 
a restored 1947 Harley Davidson flathead motorcycle for 
$12,500. Many stopped at his booth to gawk at an 1885 7- 
foot-tall woodblock print of Buffalo Bill priced $6,500. 

Folks that wanted a bike to pedal were drawn to the booth 
of Brad Piedt, Benton Harbor, Mich. The “object of their 
desire” was a futuristic looking 1960 Bowden Spacelander 
adult two-wheeler which the dealer said was “one of a few 
hundred known.” Many shoppers also stopped to admire 
his pair of vintage 1930s Watling Rolatop slot machines, 
perched on a double concrete stand, a package that could 
be taken home for $12,500. Piedt said he manufactures and 
sells the unusual double stands for $395. 

There were several reasons to stop at the booth of Fred 
Abel of Las Vegas, Nev. One was the 1949 Jennings Sun 
Chief slot machine offered for $2,500, the penny-operated 
Swami Fortune Teller for $300 — and a chance to scratch the 
ears of 2-year-old Chihuahua dog named Sin. Abel pointed 
out that the pooch was a certified service hearing dog, trained 
to assist those with a hearing loss. 


Shoppers looking for a coin operated Coca-Cola vending 
machine stopped in to view the restored Vendo 39 priced at 
$3,000 by dealer Randy Ross and if a 1950s drug store soda 
fountain tank-type Coke dispenser was your flavor, one was 
available for $300. At the same spot, a restored 6-foot-tall 
Tokheim Model 30 gas pump was tagged at $2,000. Ross 
traveled just 15 minutes to the show from nearby Hampshire, III. 

Coca-Cola and baseball collectors checked out the 5 _- 
foot-tall die-cut cardboard 1950s baseball player advertising 
the famous soft drink which was brought to the show by Bruce 
and Donna Weir of . 
Noblesville, Ind. jee 
The life size figure | 
could be displayed || | 
at your place for [J]. 
$4,500. The cou- 
ple also passed out 
information on the 
semi-annual India- 
napolis Advertising 
Show which they 
recently purchased 
in a co-partnership 
with another deal- 
er, Doug Moore. 

Calling —atten- 
tion to a “good 
international busi- 
ness,” Mike Don- 
ley brought a small 
herd of head mount 
moose, caribou, 
and elk to Pheas- 
ant Run and tagged 
them from $900 to 
$3,000. Donley, who operates the Donley’s Wild West Town 
in Union, IIl., said the offerings at the show were just part of 
his 10,000-square-foot tourist attraction, even offering a full- 
size buffalo mount for $6,500. 

Firefighter collectables filled the booth of Pat and Judy 
Holohan of Kankakee, Ill. A late 1800s 8-by 11-inch cast 
iron fire mark, once posted on a residential home to signal 
volunteer firemen that the home was covered, priced at $595. 
Or you could march in a parade in high style back home with 
a 30-inch-long Viking type late 1800s parade axe for $225. 
Holohan said he had been a dealer at the St. Charles show 
for about 7 years and estimated he had “200-plus fire related 
items on display in November” 

“T collect original illustration art,” said John Cosgriff of 
Shaumburg, Ill., as he showed off a 22-by 54-inch billboard 
art piece by artist Harold Anderson. The 1930s offering was 
priced at $1,500. The dealer said he quickly sold a 1950s 
billboard poster for Butternut Bread by artist Ellen Segner 
for $700. 


Show promoters (from left) 13 year old Sam Traynoff, along with mom and dad Penny 
and Bob Traynoff, 10 year old Nic Greco, and mom and dad Kevin and 
Dawn Greco, try out the strength testing machines offered by dealer John Papa. 


Soda fountain collectors checked out four different malted 
milk containers displayed by David Hirsch of Morton Grove, 
Ill. The foursome included brands of Carnation, $140, Kraft, 
$135, Coors $135, and Horlicks, $130. 

Susan Curran and Ralph Pehl of Railroad Antiques in 
Lena, Ill., stopped foot traffic with two unusual pieces -- a 
1920s 42-inch-tall tin ice cream cone priced at $3,000 and a 
late 1800s salesman sample barber chair for $10,000. 

Dealer Walt Herbst of Grand Rapids, Mich., brought a 
“trailer full of vending machines” to the show — plus a 40- 
inch-long Duke #16 bear trap. 
P| The heavy metal contraption, 
complete with chain, could be 
| displayed, or used for $395. 
Oddball oversize and 
| menacing fiberglass figures 
rescued from an old haunted 
house were displayed by 
Skip Ulrich of Pittsburg, Kan. 
Many people stopped to gawk 
at his 6-foot-tall snarling rat 
that could shock neighbors at 
home for $2,200 and a 4-foot 
rabid dog head for $500. 

Those seeking a_ softer 
look checked out the 3-foot- 
tall 1890s French Automaton 
featuring a Victorian lady 
bending over to smell flow- 
ers while a music box played. 
The fancy device was brought 
to Pheasant Run by Walter 
and Marie Scott of Baraboo, 
Wis., and priced at $2,500. 

A heavy advertising cam- 
paign and a visit by Fox Television News, Chicago, which 
aired several times over the weekend were thought to have 
boosted foot traffic at the show, but as several dealers said, 
“They were admiring, but not spending. 

Overall, the usual mix of “very good” to “not so good” 
sales were reported by vendors. 

The next Chicagoland Advertising Slot Machine & Juke- 
box Show will again be held at Pheasant Run in St. Charles, 
Ill., April 8-10, 2011 


Dealers can get information from co-promoter Bob 
Traynoff at 1-847-244-9263. Show information also is avail- 
able from co-promoter Kevin Greco at 1-815-353-1593 and 
at www.chicagolandshow.com. 


(photos following on the next page) 
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Chicago Fox News television reporter Joanie Lum talks with show 
promoter Kevin Greco in the parking lot at the Chicagoland Show. 
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Trucks and trailers full of jukeboxes, slot and arcade machines from alll 
over the United States were a common sight at Pheasant Run Resort. 


A rare center-pull 
Caille quarter play 
slot machine looks 
right at home next 

to the World War 
Il Hitler Poison the 

Rat penny operated 
arcade game 
displayed by Alan 
and Susan Pall of 
River Forest, Ill. 


An unusual 18-inch tall, 1920’s aluminum 
peanut machine, offered by Jack Freund, 
could vend hot nuts for $2200. 


Skip Ulrich, of Pittsburg, Kan., checks out 
a 6-foot-tall haunted house fiberglass rat 
priced at $2,200. 
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It would take $18,000 to operate this 
check out Abel’s 1949 Jennings Sun Caille 1907 floor model slot machine sive scat 
Chief slot machine that could hit the offered by Rod “Buck” Ferguson of An all-original 1956 AMI jukebox sold quickly 


jackpot at your place for $2,500. Alpena, Mich. for $7,800 at the Chicagoland Show. 
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“SCHOOL DAYS” 


by Bill Petrochuk 


“School Days” was a popular 
American song written in 1907 


by Will Cobb and Gus Edwards. 


The best known part 
of the song is its chorus: 


School days, school days 
Dear old Golden Rule days 


‘Reading and ‘riting and ‘rithmetic 
Taught to the tune of the hick’ry stick marketing program. 


Ed Pace decided to try something 

new at his headquarters located at 500 
South Michigan Avenue in downtown 
Chicago. In 1936, he changed the reel 
strips on his five-reel poker “CARDI- 
NAL” aluminum trade stimulator to 
letters. The object of this new game 
was to spell the word ““T-R-A-D-E”. 
Superimposed over the “T” was an odds 
number. This indicated the number of 
points (coins) the player would win in 
merchandise. The new game was called 
“SPELL-IT” and featured an award 
card displaying a lovely lady smoking 

a cigarette--no mean old schoolmarm 
here! Apparently folks couldn’t spell, 
for it didn’t sell, and this reading game 
became rare. The Cardinal sold for 
$12.50 and would be the last of the 
trade stimulators produced by Pace. Ed found new 
success Selling his fabulous Paces Races. He sold 
more than 3,000 of the new horse race games from 
1934 through 1936, at a profit of nearly a million 
dollars! 


Twenty-nine years later, America was 
slowly trying to recover from The Great 
Depression and school hadn’t changed 
much. Children were still learning the 
“3 Rs” often with some persuasion from 
a hickory stick. Coin-op manufacturers 
and merchants were still using the same 
old basic themes in their games. Dice, 
poker, color, number and fruit symbols 
were reintroduced in new cabinets over 
and over. Times were tough, competition 
was strong, and parting a few cents from 
members of the working class required 
better marketing. Interestingly, the three 
Rs were about to become part of that 


That same year 
in Chicago, 17 
blocks away 

at 200 South 
Peoria Street, 
Dave Klein 

and Al Douglis 
introduced their 
all new Daval 
“modernistic de- 
sign” humpback 
trade stimulator 
line. Among 
the first of these 
sleek games 
was the “RITH- 
MATIC”. It 
sported the same 
basic cabinet as 
their very popular “REEL 21”. All of the new style 
Daval Mfg. Co. games featured a mechanism with a 
timing pump and pivoting reel stop levers. This new 
feature was designed to produce a silent operating and 
foolproof anti-cheat product. The old style stimulator 


could easily be manipulated by picking up and shak- 
ing the machine while holding in the reel brake lever. 
This foul play was all but impossible with the new 
mechanism. The merchant was free to go about other 
business and leave the game unattended until a win- 
ning combination appeared. 


MIS A 


“RITHMATIC” was a basic 
math quiz housed in a rich 
navy blue and pumpkin or- 
ange case. The first three reels 
presented a problem and the 
fourth reel equaled the an- 
swer. If the math was correct, 
the player won the number of 
points shown as the answer 
on the fourth reel. A payout 
as high as 500 to 1 was pos- 
sible! The hickory stick must 
not have worked in math class 
as this game got a poor grade 
from merchants and players. 

It was quickly subtracted from 
the line and “RITHMATIC” 
games are very hard to find 
today. 


By 1949, most territories for gambling machines were 
closed and trade stimulators were all but dead. A new 
firm, Play Write Sales Company, set up shop at 596 
South Main Street, in my home town of Akron, Ohio. 
Partners W.J. Balaun and L.A. Seikel introduced a 
very large game that resembled an adding machine 


called “Play-Write”. It was housed in a shiny, anod- 
ized aluminum casting called “dural”. This beast was 
larger than a Mills Q.T. slot machine! 


Here’s how the game worked. The player wrote a 
number in each of the first three windows, followed by 
a wager amount in the fourth. 
There was no coin slot. A pull 
of the large sword-like handle 
advanced a paper tape and si- 
multaneously spun three small, 
numbered reels. The winning 
combination was embossed 
onto the paper tape. This al- 
lowed the operator to account 
for all wagers and payouts. 
Play-Writes have been found 
with two different reward 
cards. Some read “match your 
numbers for amusement only.” 
This form paid out 500 to | if 
your pick matched the number 
on the reels. Other models 
have a standardized re- 
ward card that pays out 
500 to | on a twenty- 
five cent bet for a whop- 
ping $125 reward. A 
bonus reward of $5 was 
paid for any spin that 
resulted in three match- 
ing digits such as 1-1-1 
or 7-7-7. No matter 
what the payout, it was 
still viewed as an evil 
gambling machine. Op- 
eration also required the 
presence of an attendant. 
These problems, along 
with its huge footprint, 
led to its early demise. 
Production began in 
1950 and Play-Write 
Sales Company was written off in 1951. Today it is a 
somewhat scarce yet inexpensive collectible. 


Our school days story ends with two of my favorite 
elementary school words “class dismissed!” 
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— THE CALL— 


By: RICH PENN 
“It’s Frank.” That’s how the phone call began. 


It came November 16, just two days after the Coin-Op show weekend. “Hey 
Frank, good to hear from you so soon. What can I do for you today?” | said 


I never asked how he was doing. I knew the answer. He was dying 
He said, “J need a favor.” 


“No problem. Just tell me” | answered. 
He went on, “Ya know..... there were a lot of people stopped by at the show. 


Frank talked in short sentences, trying to hide the effort it took to speak 


I said, “Yeah Frank, there was a lotta love goin’ on in your booth. I bet you didn't 
’ Sharon and | were in our booth across the isle | 


know you had so many friends.’ 
from the Zygmunts. We watched a steady stream of people, in and out all 
weekend. They stopped in to chat with Frank, shake his hand a give him a hug 


He answered, “Yeah, that’s why I’m calling. I want you to do something for me. I 
don't have much time left. I wanna thank everybody. And I want you to write it in 
my own words.” He added, “Tell it like I’m tellin'you.” 


“I had a guy come in that thanked me for somethin’ I did for him ...25 years ago. I 
didn’t know who he was. I didn’t remember the favor. But he did.” Frank went on. 
‘I've always just been who I was. I’ve worked hard and tried to be fair to people.” 


“[ want you to tell all my friends in the coin-op hobby how much I've loved the 
people and being a part of the business. Do somethin’ like that thing you wrote for 
the magazine. And tell it like I’m sayin’ it. Tell all my friends thanks.” 


‘T'll do it Frank. I'll be happy to do it,” | said. 
“That's all Ineed. Love ya Rich.” _ 
“I love you too Frank.” 
“Take care,” he said. 


“Bye Frank.” 


And so ended that short conversation with Frank Zygmunt. Not a man of many Sen oo ee ae 
words. He said what he wanted said in plain simple language. But he was a man — er 


with many friends. I don’t think he really understood how many friends he had, - 
until close to the end. I was honored to call him friend and I know many asics 
were too. We all loved him. He truly eth all of us. He will be missed. 


Slot Machine 
Reel Strips and Award Cards 


For Your Antique Slot Machines 


(Repros - Top quality) 
Send 10 1st class U.S. postage stamps for catalog #8 


Many New Items Available 
For Catalog Requests Outside of the U.S., Send $6.00 U.S, Funds, 


Rick Frink 


2977 Eager Howell, Michigan 48855 


When ordering a catalog, will receive 1 set of White Mills 
vest pocket reel strips for Free. New decals now available, 
send a self-addressed stamped envelope for list pricing. 


Wanted to Buy any Old Coin Operated Machines. 


Two-Bit Restorations 


Specializing in che total restoration of 
the Bally Reliance and Buckley Bones 
dice machines of the 1930s 


Jeff Frahm 
(928) 710-8731 


www .twobitrestorations.com 


GUMBALLS GALORE 
- WANTED - 


@ ANTIQUE ADVERTISING 
@ NEON CLOCKS & SIGNS 
@ SODA FOUNTAIN COLLECTIBLES 
@ GUM RELATED ITEMS 
@ COUNTRY STORE ITEMS 
- COIN OPERATED MACHINES - 
GUM & PEANUT, SLOTS, 
JUKE BOXES, COKE MACHINES 


Randy & Sue Razzoog Grand Rapids, MI 49504 
716 Fairfield N.W. (616) 453-8044 


If you own a Bally Electro-Mechanical 
be sure You Own this Manual 


(SERIES E 1980-1986 | 


Series E Manual also Avaiable Marshall Fey 


$25 plus $49.95 Shipping 775-826-2607 
2925 West Moana Ln, Reno, NV 89509 


As we are well into the 21st century | am eventually 
dumping snail-like AOL and getting up to 
speed with a new DSL e-mail address. 


It is mfey@LibertyBelleBooks.com. 


Scratch this address on a nearby wall so ya don’t 
loose it. Will keep AOL address for about a month 
www.LibertyBelleBooks.com gets ya to my web pages. 
Good slot history, etc. Marshall (Marsh) Fey 

Liberty Belle Books. 


TRADE STIMULATORS 
JUKE BOXES 


Coin-Operations 


Paul Hindin 
3712 W. Scenic Ave. 
Mequon, WI 53092 
262-242-3131 or 414-559-9681 
E-mail: Bedvibr8or@aol.com 


We buy, sell, and trade. 
GUM & PEANUT MACHINES ARCADE MACHINES 


SLOT MACHINES 
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by John Peterson 


Photo A 


“Every Picture Tells a Story” is a recent coin-op book by _ To reinforce the point, there are allwins that have a selector 
noted American collector Bill Howard. It’s a beautiful vol- that allow the player to choose between either a penny or a 
ume, worthy of addition to your collection if you don’t al- cigarette as the prize. 
ready own it. The title speaks to a device that Bill uses in his Another significant difference between the British and 
book. With the description of each machine is a brief story American markets is venue. American machines were nor- 
either about how he came to acquire it or some interesting mally sited in permanent locations, (saloons, drug stores, 
fact about the history of the item. Or both. Today’s article groceries, “club” houses and the like) while our British cous- 
is a takeoff on Bill’s title. I’ve titled it “PAINT” but it might ins endured a more nomadic existence. Some were placed 
well have been titled “The Picture’s the Story.” on piers and other arcade-like structures but many enjoyed a 

American coin-operated games fall into fairly precise cat- life of fairs and traveling shows. These gypsy games are the 
egories. We have slots, trade stimulators, vendors and the — ones that I wish to illuminate for you today. 
all-purpose “arcade” category. There are pieces that fit into If you’re a British coin machine operator on a limited 
more than one category like the Ciga-Rola slot machine by budget and you find that your allwins are not pulling in the 
O.D. Jennings, but for the most part, the American machines _ pennies like they used to, what can you do? The short an- 
serve a single purpose. When you look at a slot machine, swer: pull out the old paint can and freshen up the games 
there is little question as to the purpose of the game. As a bit. I cannot imagine an American operator attempting 
a result, the game itself rarely was subjected to alteration. to “brighten up” a Mills or Caille slot machine by painting 
It’s true that slot manufacturers occasionally “updated” their it but that’s just what some of our English friends did with 
older games to create excitement with a newer looking ma- some of their games on a regular basis. 
chine but it rarely went beyond putting the older mechanism The first example, Photo A, is a picture of three games 
into a more modern revamped case. sporting what is referred to as “Showman’s paint.” These 

For a variety of reasons, British coin games are a little three games are unrelated to one another and were probably 
more elastic in their categories. Due primarily to their strict- never operated by the same individual. Yet, the similarity 
er anti-gambling laws, many machines portray themselves as _ of the stylistic painting on the cases is striking. I have other 
one function (like vending) while serving a secret purpose: games in Showman’s paint and they look like these three. | 
gambling! This should come as no surprise to those of you _ find it impossible to believe that the same person painted all 
who are knowledgeable about the history of gambling and _ these different games. This leaves me with the assumption 
the constant tension between those who create/operate the — that this style of painting was both popular and common dur- 
games, and those who seek to regulate them. It’s a veritable ing the heyday of traveling fairs from the 20’s through the 
cat and mouse game. A good example of this dual purpose 60’s. I find case painting compelling and attractive. If you 
would be the allwins that dispense candy bars or cigarettes have one of these games, for heaven’s sake, do not strip and 
for a winning shot. The game avoids the gambling prohibi- refinish the piece! You have original artwork before you! 
tion partly because some skill is involved and it can be ar- The three games are, from left to right: “Bajazzo” or clown 
gued that you are merely “purchasing” an opportunity to win catcher, probably German by Jentsch & Meerz; “Hod Clod,” 
the item offered. Still, it’s essentially a gambling machine. maker unknown; and “Bomb Dropper” by Handan-Ni, London. 
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The second stle of paint, Photo B is where the back- 
flash of the game has been painted. These are three candy 
(“sweets”) dispensing allwins that have been rather crudely 
hand-painted. Originally, these machines would have had 
commercially produced backflashes like the one you see in 
Photo C. Why deface a perfectly good backflash? I would 
guess that either the operator wanted to dispense a cheaper 
candy or the backflash itself became cracked and unattract- 
ive. It’s significant to note that, to my knowledge, only the 
allwins offering sweets were altered in this manner. Maybe 
because winning candy is more “fun” and therefore accept- 
able to muck up the artwork? There is no manufacturing 
identification on these machines but I would guess them all 
to be Oliver Whales or Ruffler and Walker. 

The final example, Photo D was originally a “Win an 
Aero Choc” game by Oliver Whales of Red Car. What you 
see more clearly in Photo E is nothing less than naive art 
at its finest. (If this were a giant Hallmark card, the theme 


Photo B 


from “Titanic” would be swelling in your ears at this very 
moment.) Someone with more time than talent spent hours 
painting this ship for future generations to enjoy. A fairly 
common commercial game from the early 1950’s has been 
transformed from a vending machine into an amazing can- 
vas for an untutored admiration of travel and adventure on 
the high seas. I try hard not to have favorites among my 
games but this particular machine makes me smile every 
time I see it 

Do you like whimsy? Individuality? Going against the 
grain? If so, you might consider adding a piece of British 
PAINT to your collection. 

THE END! 

Note: For those collectors wishing to acquire “Every 
Picture Tells a Story,” the book has sold out and is no lon- 
ger available on the retail market. The publisher, COCA 


member Bob Pierce has a few copies remaining. If you're 
quick, you might snag one. 


Photo E 


Photo D 


National Neveliy 


“Paramount” Seale 


Photo 1 


Olrsa 1925 
by Jim & Merlyn Collings 


This handsome “yellow” porcelain or enamel scale is the only yellow scale 
we have ever seen up till now. (Photo 1) The scale head is 12-sided, which 
makes it very unusual looking. (Photo 2) This yellow free-weight scale was 
probably used in hotel lobbies, drug stores, theatres, five & dime stores, 
general and department stores, railway and bus stations. This “Paramount” 
version #105 “free-weight” scale, from the National Novelty Co. of Minneap- 
olis, Minn., could be easily converted to a coin drop scale. The cash box door 
is already in place at the bottom. The conversion would require a little more 
maintenance than the “free-weight scale. 


The scale came in 3 factory colors: triple baked mahogany, gold enamel or 
white porcelain finish. Gold was probably used in banks. We feel “yellow” 
was done by special request. Unless, the majority of you agree with Merlyn 
that this is the “gold” color. The great debate rages on! 


Inside the scale head is a small wrench, and a counter showing the #39382. 
(Photo 3) Attached to the back door is a set of directions for this simple 
mechanism. (Photo 4) A close up of these directions might be helpful for 
the scale collector. (Photo 5) The side view is pictured in Photo 6. The scale 
is 69” in height and has a bronze platform 14”x26”. The column is only 6” 
wide. 


The photoplated metal face shows a mens and womens weight chart. Near the 
Women’s chart, it reads: “PHYSICIANS STANDARD FOR WOMEN;:, Near 
the Men’s chart, it reads: “U.S. ARMY STANDARD FOR MEN”. (Photo 

7) In all probability this “free-weight” was used in Army induction centers! 
As an option the vendors could have a customized mirror put in place of the 
“WHAT DO YOU WEIGHT?” dial. 


This model #105 Paramount free-weight scale with its’ gorgeous “yellow” 
color has become one of our favorite scales in our collection. We are so 
happy that our friends from Wisconsin brought this unusual scale to us. 


We would like to thank Ed Rieber, a fellow C.O.C.A. member from Penn- 
sylvania, for submitting several photos of the “I SPEAK YOUR WEIGHT” 
scale on location. It was featured in the C.O.C.A. Times, Volume 13, Issue 1, 
March 2010. (Photo 8) looks like it’s being vended in a post office. (Photo 9) 
is outside a general store. What fun it is to see these great scales on location! 
Thanks so much Ed for contacting us and sending the photos. 


HAPPY SCALE COLLECTING! 
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A Refined Necessity 


Roger Smith 


Vendors that served a nineteenth century fashion need 


A major change in both men’s fashion and woman’s drudgery happened in the little town of Troy, New 
York, in 1827, in the home of Hanna Lord Montegue (1794-1878). Hanna, like so many of her fellow spouses 
of the time, faced the never ending problem of “ring around the collar” - the grimy buildup of dirt, perspiration 
and skin oils on the collar of her husband’s shirt. Hannah Lord was the daughter of William A. Lord, a Revolu- 
tionary War officer and author of Lord’s Military Tactics. She married Orlando Montague, a shoe maker (or 
blacksmith, reports vary), on August 14, 1817, and both settled in Troy, originally on Second Street. Ever the 
resourceful woman, Hanna proposed cutting the collar off of one of her husband’s shirts to wash it, and then 
sew it back on. (Why wash the whole shirt, a very arduous effort in that era, if only the collar was dirty?) Mr. 
Montague agreed to the experiment with his shirt, and in 1827, the first detachable collar was created at their 
home at 139 Third Street. 

The Start of a Trend 

Reports of the event spread through the city and the Reverend Ebenezer Brown took notice. Brown, a former 
Methodist Minister and the owner of a small shop at 285 River Street, was asked several times for the new 
product that was causing such a stir around the streets of the city. As a businessperson, Rev. Brown saw a 
commercial opportunity and rushed to fill it. His wife and daughter began cutting, stitching, and laundering the 
first detachable collars, consisting of 2 ply material, which had to be taped (fabric) and tied 
around the neck. These early collars were called “string collars” and cost 25 cents a piece, 
or two dollars per dozen. Brown would sell and deliver the collars door to door throughout 
the city. 

Popularity Comes Quickly 

Rev. Brown’s collar popularity forced him to set up a workshop in the back of his store. He 
hired several women to do the construction and washing and, he eventually, had to augment 
this by outsourcing the work. Payment for the women’s labor was provided through “trade” in his store, and 
was set by his own price. This somewhat predatory practice implies that he may have also invented the first 
“sweat shop.” Brown eventually moved to New York City, in 1834. 

The manufacture of detachable collars and the associated shirts became a significant industry for the town of 
Troy, New York. Orlando Montague was not one to be left out and soon began his own collar factory with 
business partner Austin Granger, in 1834. Their company, Montague & Granger, began with a collar factory at 
222 River Street. Besides improving on the string collar, they developed the “Bishop” collar, an upright modifi- 

29 Cation of the turn down collar. Besides the collars, they manufactured “dickeys” 
™,s, (detached shirt bosoms), and separate cuffs. The benefit of being able to starch 
ak the collars became apparent, and for a short time, various other parts of the 
~~“. shirt, such as the front and cuffs, were also made detachable and treated 
® with starch to achieve rigid stiffness. 
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Social Changes are Born place and this led to the development of several 


With the increase production of collars came the new designs of collars. 

need to wash the thousands of collars being pro- Over the years, the need for this type of 
duced. In 1835, Independence Starks, entered the separate collar fastener resulted in a flurry 
collar making business. He also created the first of both designs and manufacturers to enter 
Troy Laundry at 66 North Second Street (Fifth Ave- the fleld. The common theme of all collar 
nue today) where he washed not only his own col- buttons included a flat backing, a thin shank 


and a decorative front. There were 
_z some differences between the form 


lars, but those of competitors as well. Many years 
later the laundry industry first started for the wash- 


ing of collars would spark the creation of the first X<\qpy- and function of the buttons available: 
female union in the country, The Collar Laundry Un- MJ those with a flat front piece and short shank 
ion, 1864-1870. were used to secure collars at the back of 
By 1897, twenty-five manufacturers in Troy were the neck, those with a rounded or decorative front 

producing a total of eight million dozen collars and were used to close the collar under the chin or were 
cuffs a year. Linen collars were offered in a wide used on cuffs or shirt fronts. 
variety of styles and had become the status-symbol Two problems plagued the collar button user: 
of the growing office-worker class: Wearing a de- Loss of the collar button, and breakage. It 

tached white collar soawned a new should be apparent that if the collar button 


NEW ERA __ 


working social class, the “white collar” could be placed through the button hole to 
worker who differentiated themselves put on the collar, it could just as easily slip 
from the no or “blue” collar factory back out and become lost. Additionally, not all of 
worker. Mail order giants like Sears- the large number of collar buttons on the market 
Roebuck, Montgomery-Ward, and were well made, resulting in buttons that would 
Bloomingdale’s listed the collar in their separate or fracture. Either way, the user could find 
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’ Catalogs and sent detachable collars himself in the embarrassing situation of an open col- 

to every mart of America, along with the often color- lar. Enter the collar button vendor. 
ful collarless shirts with which they were worn. The Collar Button Vendor 

By the Turn-of-the-Century, nearly every man in lt would seem that all the basic criteria for a suc- 
America had his neck in the grip of a starched linen cessful vendor - need, stable unitary product, low 
or paper detachable collar. In 1901, there were 26 price — were in place for a successful vending mar- 
collar and cuff makers and 38 laundries in Troy. ket. Considering the number and variety of surviv- 
Roughly 15,000 people worked in the collar industry ing examples, this was not the case. 
in the city, and 90% of the collars worn in America Only two recognized vendor ‘brands’ 
were made there, making Troy world famous as the exist and only a handful of other 
“Collar City.” ‘mystery’ machines are known. 

By 1962, only six companies were still making col- Those that do exist offer a peak into 
lars and cuffs in Troy and by the 1970s most had a short-lived segment of vending his- 
gone out of business. This decline, and that of tory. 
other industries, hit the city of Troy so hard that Despite the limited number of sur- 
when Martin Scorsese needed to recreate the Man- viving examples of collar button ven- 
hattan of the 1870s for his movie “The Age of Inno- dors, there must have been a suffi- 
cence,” he went to Troy because of its well pre- cient market to justify the produc- , i . 
served, but unused historical downtown. tion, even if it were only to the level of ararOL yee. 
The Collar Button of complex machines like the clockwork driven ex- 
Detachable collars had the problem of leaving gaps ample shown here. In this possibly unique example, 
between the shirt and collar. This led to the use of the coin descends a curved track not unlike that of 
separate buttons or studs to snap the collars in the Buffalo vendor (C.O.C.A. Times 9(1):22-28, 2008). 


This starts the mechanism that delivers the collar 
2| 


button that had been selected by rotating the col- 
umns displayed to the buyer. 

The two names associated with collar button ven- 
dors are Price and Zeno. (In this case, the Zeno Col- 
lar Button Machine, Co. of Indianapolis, Indiana and 
not the Zeno Gum, Co. of Chicago.) 


Milbert F. Price, Inventor 
In 1902, Milbert F. Price of lowa City, lowa, was a 
manager of W. F. Main, a jeweler. In the 1904 and 
1908 business directories, Price is listed with “Puri- 
tan Mfg Co.” also in the Jewelry (Wholesale) section 
of the business pages. 

The first mention of Price in the U. S. Patent Office 
records occurs in 1897 when Price pat- 
ented what he called an “advertis- 
ing device or toy.” The toy con- by 
sisted of a paper doll-like construc- | 
tion with a bicycle and one or more 
figures that could be placed astride. 
Price envisioned printing advertising | 
on the wheels or even making the 
wheels of paper veins that would spin in the 
wind to attract attention. 

Price secured six different patents in 1901 and an 
additional three patents in subsequent years. The 
first two patents (given sequential 

fi patent numbers) came in September 
hf of 1901 and covered a rectangular 

| 8 multicolumn vendor with individual coin 
## entries and actuating buttons for each 
ee «column of collar buttons offered for 
== sale. Examples of this machine have 
not surfaced, So It Is possible that the 
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The next patents were granted in Oc- 
tober of that year and were again given sequential 
patent numbers. This time the vendor was an even 

more complicated design that used a pa- 
* per (or other material) tape upon which 
fer collar buttons were mounted. One ver- 
‘sion of the machine would cut the tape at 
a suitable interval to allow it to vend a sin- 
i gle collar button in response to inserting 
‘the required coin; the other form detached 
the button from the tape without cut- 
w» ting it. Again, no examples of these 
HE machines seem to have become known, 
possibly for good reason: The design 
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would be difficult to load and would have had a very 
limited capacity. 

The final 1901 patents are both design patents 
and, again, are sequentially num- 
bered. It is here that we finally 
come across a familiar image. The 
first patent is for the slender stor- 
age and delivery chute used in the 
machines that have survived. The 
second is for a rotating vendor that 
offered a series of collar buttons, 
each with their own coin entry and 
mechanism. This design carries a 

strong 
. resem- 
_blance to 
- both the 
known vendors carrying 
Prices name (marketed by 
_ the Price Collar Button 
_ Machine Company, of At- 

_ tleboro, Massachusetts) 

_ and another similar vendor 
attributed by Bill Enes to 

= Price. 

_ The Price Collar Button 

~ Machine Company is a 
somewhat mysterious entity. 
A review of the Attleboro 
city directories for the period 1901-1915 does not 
reveal any record of the company. Newspaper clip- 
ping files from the same 
period are equally devoid 
of any mention of the 
company. 

How Price became con- 
nected to Attleboro and 
the company that carried 
his name is unknown, but 
some tie must come from 
the equally enigmatic Harry 
Holbrook. Holbrook was a 
resident of Attleboro who 
obtained a patent in 1908 
for a collar button vendor 
that even more closely 
matches the existing ex- 
amples of the Price vendor. 


Price Vendor 


Holbrook 1908 patent 


The other vendor attributed to Price appears to 
carry some significant similarities to the one that 
carries the Price name, but it also has significant dif- 
ferences. It has the look of a less sophisticated de- 
sign and function, suggesting an earlier construction 
date. Price’s subsequent 1902 patent for a collar 
button machine does not resemble either of these 
designs and since no records currently exist and 
there are no identifying markings on the existing 
example(s), it may be impossible to completely re- 
solve the mysteries surrounding the Price vendor. 


The Zeno Collar Button Vendor 

The other even more recognizable, but more myste- 
rious, collar button vendor is the 

Zeno Collar button vendor, 
known in both 5¢ and 10¢ 
models, with the 5¢ version 
presumed to be the older of 
the two. Unlike the Price 
vendor(s), very little is 
known about either the de- 
signer or the manufacturer 
of these machines. The 
machines have little or no 
information on them other 
than the slightly cryptic 
“Zeno Button Co., Indian- 
apolis.” Searches of 
patent records from 
around this period do not 
reveal any obvious progenitors. 

Indianapolis city records indicate that the in 1906, 
1908 and 1914 the Zeno Button Co. was located at 
519 West McCarty Street. The president of the 
company was Sidney F. Daily, the secretary and 
treasurer was Jess M. Daily. The Zeno Novelty 

Company was also located at the 
Same address and we can assume 
be SS that the two were directly re- 
2c! \W lated. By 1925, the company 
. ' was listed only as a “jewelry 
' manufacturer,” and by 1930, 

the company had the address 36 

South Pennsylvania, room 240. 

Shortly after 1930, there were no 
more listings for Zeno, and room 240 at 36 South 
Penn was listed as vacant - the company was no 
longer in existence. 


The Improbable Connection 
These two vendors could not be more different, 
seemingly tied together only by the product they 
sold, but there is a very unexpected kinship - Harry 
Holbrook. The 5¢ model of the Zeno 
machine carries, in very fine stamped 
letters, the notation “Holbrook Manu- 
facturing Co. Attleboro Mass.” Pat- 
ent records indicate that Harry Hol- 
brook did indeed patent a vendor 
| — with strong similarities to the Zeno in 
, 1907. 
| Holbrook was the inventor of a 
number of very diverse items includ- 
ing two different bracelet designs 
(1908, 1910 - 
maintaining a tie 
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to the jewelry trade), a tire casing 
(1911), a combination car key and 
container for a driver’s license (1919), 


a box fastener (1921) and a stapling 
machine (1924). 

While Holbrooks’ 1907 patent does not exactly 
match the Zeno vendor as found today, the me- 
chanical and design similari- ae 
ties are unmistakable. This 
patent is entirely gravity aes 
driven: the energy of the fal- 
ling coin does all the work. 
These vendors are delicate 
and must have been difficult 
to assemble and keep in 
working order. 

Could this have been part 
of the reason for the relative 
sacristy of these vendors, or 
was there just not enough 
market? Was the ready 
availability of collar buttons 
directly from merchants suf- 
ficient to meet the market’s 
need? We will never know 
for sure, but these vendors sy 
reflect a different age when 4 } 
even something as simple as 
a collar button could have had a roll in social 
changes that have persisted long after the machines 
that vended them have vanished. 
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CAallICAGOLAND 


ANTIQUE ADVERTISING, SLOT MACHINE & JUKEBOX 


Saturday, April 9, 2011 : 
9:30 amto5:00pm iy SII OW Pinballs 
Admission $7.00 Video Games 


Gumball Machines 
Sunday, April 10, 2014 Country Store Items 
unday, Apri Beer Si 
9:30 am to 3:00 pm eerie. 
Admission $7.00 Collectibles 
> ioe Scales &§ 
Friday, April, 8, 2011 _ Pedal Cars ; 
7:00 am to 5:00 pm Movie Items 
Dealer Preview: $50.00 Coke Machines & Signs 
(Good for all 3 days) Gas Pumps & Signs 
Jukeboxes 
Phone Booths 
NC sn OT pe FAMOUS! “ier 
if THE Neon Clocks & Signs 
oy uN 0 i TE soo tens 
us | J IN OUR oon Items 


Bs ne 
| Barber Shop Items | 


No Strollers Please! 


ONLY 40 MINUTES FROM O'HARE 


Pheasant Run Resort is just 40 minutes from O'Hare 
International Airport. From Chicago, O'Hare Field, take the 
Northwest Tollway (90) West to Rt. 53 S. to 1355 S. Exit at 
North Avenue (Rt. 64) 12 Miles to Pheasant Run Resort. 


For Discounted Room Rates Call 
PHEASANT RUN RESORT: 1-800-999-3319 


prought to you by 


PROMOTIONS, INC. , 


DEALER INFORMATION SHOW INFORMATION 


Bob Traynoff Kevin Greco 
1-847-244-9263 1-815-353-1593 


www.chicagolandshow.com 
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COIN IOPERATED/MACHINES 
Gumball @) Pcanut Machines} 
Trade; Stimulators 
Slot}Machines 
Arcade 


BuYying\one piece or/entire collection 


Will|/Ray) Generous) Finderis Fee 
All transactions) fast; smooth| &\confidential 


Especially interested) in unusual |@'rare’machines 


Chad Bockelheide 
www.chadscoinop.com 
605-380-4763 


PULL TIGERS TAI 
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MILLS SKILL STOPMECHANISM:(MSSM) 


by Sam Mazzeo 


Photo 1 


“Oh no, it doesn’t fit”. Those were the first words out of 
my mouth as I tried to fit the Mills Skill Stop Mechanism 
(MSSM) onto my Mills War Eagle slot machine. 

I had earlier purchased a MSSM at the Chicagoland coin- 
op show, to install on my Mills War Eagle. That’s because 
my Mills mechanism had some of the skill stop parts, but 
was missing the linkage that went from the buttons to the 
mechanism. The problem I ran into was that my War Eagle 
was an English Penny (EP)/US 50 cent machine, and didn’t 
use a conventional nickel/dime/quarter size skill stop. What 
a surprise. And I generally don’t like surprises, especially in 
coin-op restorations. (See photo #1 for my failed attempt to 
attach the purchased MSSM, including my makeshift con- 
necting brackets). 

OK, so now I was back to the drawing board. I thought 
about my options. I could try to buy an EP/50 cent MSSM. 
But since 1930’s EP/50 cent machines are uncommon, that 
would be difficult or impossible to locate, and probably ex- 
pensive if] found one. After thinking for a minute, I thought, 
why not try to build one, using my existing MSSM as a mod- 
el? The more I thought about it, the more I decided I would 
be up for the challenge. 

I began by taking pictures of my existing MSSM, so that 
I’d know how to reassemble it, in case I had to take it apart, 
as part of my ‘duplication’ process. I say duplication, but in 
fact, I'd need to build it to a larger scale, so it would fit my 
EP War Eagle. 
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I went to my local hardware store and picked up some 
flat aluminum rods that would become the levers of my EP 
MSSM. I next removed the jackpot, since I’d need work- 
ing space to fit the levers in there. If I could fit the jackpot 
in after I built the levers, great. If not, the skill stops were 
more unusual and fun than the jackpot, so they would take 
precedence. 

Time to start building. First, I took out the metal ‘cutout’ 
that’s part of the front decorative aluminum casting of the 
War Eagle, so that I could determine how to fit the MSSM 
within the case. This cutout is there to adjust the jackpot 
when the mechanism is in the case. Then I measured from 
the mechanism’s baseplate to the skill stop buttons on the 
case, to determine the length of the first lever. I thought I 
might have to put a bend/curve in the levers so that they 
wouldn’t contact the reels and jam the machine. But then I 
decided it might be easier to just build the MSSM with in- 
terconnecting and overlapping levers, in two sections. That 
would probably be simpler than trying to bend the aluminum 
without breaking or weakening it. I would connect the le- 
vers by drilling and bolting them together. So I built the first 
set of levers for each skill stop via two pieces of aluminum, 
and connected them together. 

Now that I had built the levers, I’d need to connect them 
to the back of the mechanism. (I already had existing reel 
stop levers (with skill stop connectors) in the front of the 
Mills mechanism, to which I’d hook them up.) There were 
two holes on the left support arm of the mechanism on which 
I could attach a bracket. They appeared to be there for the 
original MSSM. I then measured clearances with the case, 
and determined there was only about | inch above the reels 
for the main shaft that held the skill stop levers. That main 
skill stop shaft would have to fit under the slot case’s “back 
bonnet’, or it would contact the escalator’s coin detector le- 
ver assembly. The levers themselves would have to fit be- 
tween the reels, since the clearances were too tight above 
and in front of the 3 fruit stop reels. After building the left 
bracket, I then added a right bracket to create a second sup- 
port arm. Then I drilled holes and put a thin aluminum shaft 
in the 2 brackets, connecting my three lever assemblies. 

Next, I put the mechanism with my MSSM back in the 
case, and tried cycling the machine with the existing levers, 
even before building the brackets that would contact the skill 
stops button shafts. I immediately noticed that the upper le- 
ver was jamming on the star wheels, so I was forced to cut 
that lever and make it two separate V-shaped connecting le- 
vers. So where I had two levers previously, now my MSSM 
consisted of three levers, from the back shaft to where it con- 
nected near the base of the Mills mechanism. Next, I mea- 
sured where the skill stop buttons would make contact with 


the MSSM. The 
buttons were aim- 
ing for the center 
of the reels, below 
the three main reel 
viewing windows. 
I marked a spot on 
the coin tube as a 
measuring —_— point, 
then built three L 
shaped brackets for 
the skill stops to 
make contact (see 

“Photo? Photo 2). Each of 
these brackets was essentially two squares joined together. 
One side of the square was attached to my lever, and the oth- 
er side would make contact with the skill stop button shafts. 
This took a little trial and error, to ensure the bracket wasn’t 
too far forward or too far back. I also had some binding prob- 
lems with the MSSM, where it was connected (via screws) 
to the Mills mechanism. I found it was either too tight or too 
loose, causing problems with the levers functioning properly. 
So I turned the conventional screws into ‘shoulder’ screws by 
erinding down some of the screws’ middle threads. This al- 
lowed me to tighten them without overtightening. 

The next problem I confronted was that the levers were 
moving all around the aluminum shaft at the back of the mech- 
anism. | figured I’d need to buy some hollow metal spacers to 
keep the levers in one spot. But instead, I used some plastic 
tubing that I had on hand, as it was easy to cut and place on 
the shaft. I found that it worked fine. As soon as that problem 
was solved, I found I had another issue. The skill stop but- 
tons were moving around, and sometimes catching on the War 
Eagle’s front casting, preventing them from making contact 
with the MSSM. To solve this issue, I built metal ‘guides’ for 
the skill stop buttons, so that they would enter the shaft/hole 
in the casting, allowing them to work properly. I also put 
plastic ‘spacers’ on the ends of the skill stop buttons, so they 
would properly contact the metal brackets on the MSSM. | 
had to grind down the ends of the spacers (more trial and er- 
ror) so that they wouldn’t contact the bracket prematurely in 
the slot machine cycle. 

I had already removed the jackpot to make working room 
for my MSSM linkage. When I tried to put it back on the ma- 
chine, it was too tight of a fit. I created a ‘fake’ non-working 
jackpot by constructing a thin metal frame, putting coins in 
the front of it, so 1t would appear to be a regular jackpot. The 
MSSM would be more fun, and more utilized than the chance 
of getting an occasional jackpot. 

Well, that did the job! Now I’ve got a MSSM for my War 
Eagle, and it cost very little to do it — just a few pieces of alu- 
minum, and spare scrap metal parts/screws. Take a look at the 
photos # 3-5 and seen what you think. 


Photo 3 


Photo 4 


Photo 5 
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Rare Vending 
Machine Found 
at Flea Market 


By Jack Freund 
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Many years ago (25 to 30 years ago), Ginny and I would travel to Florida in 
January or February to visit my parents. It was always good to see mom and dad 
and it also offered a reprieve from the realities of winter in Wisconsin. We always 
stopped at every antique store or flea market encountered on the trip. om 

I had met a gentleman in Marietta, Georgia who I visited every trip. John col- — 
lected coin-op, but only “basket cases” that he could restore. After restoration, most of the machines were for sale and I 
bought quite a few trade stimulators from him over the years. 

He introduced me to a friend of his, Billy, a retired vending machine route man. John would let him know when | 
would be stopping by and he would show up with a couple of vending machines that were for sale. These two southern 
boys always said they loved to “take advantage” of a “Dumb Yankee” and I loved letting them think that they had. 

On one occasion Billy brought a machine that he said I had probably never seen before. It was a ONE CENT E-Z!!! | 
told him he was correct that I had never seen one before because the Ad-Lee Company never made a one cent E-Z. I told 
him that he probably had a Columbus Model D because it looks a lot like an E-Z. He was rather indignant and said he 
knew a lot more about machines than I did. He said that some route operators didn’t think that customers would pay five 
cents for a gumball for very long and that the gambling fad would fade. He said that Ad-lee made a one cent E-Z avail- 
able by special order and that his machine was one of those. I still didn’t believe him and did not buy it. 

Over the next 25 to 30 years I purchased hundreds and hundreds of vending machines, many of them E-Z’s, but never a 
one cent E-Z. Until January 14, 2011!!! 

I have attended Renninger’s Extravaganza, at Mount Dora, Florida every January and February since it began, many 
years ago. Over the years I have purchased many good coin-op pieces at this flea market. I don’t find much any more, but 
being the eternal optimist, I seldom miss this market. 

On Friday, January 14, 2011, while at this flea market, I spotted a red E-Z and was surprised to see that it didn’t have 
an E-Z decal. Instead, it had a one cent decal. I looked the machine over and it certainly looked like it was factory made 
(not an operator’s creation). It had two locks and no keys. The only thing I could go by was the coin entry trim piece. It 
was definitely one cent and looked factory installed. My memory flashed back to the machine I had refused to buy 30 
years ago and I decided that maybe Billy did know what he was talking about! 

The owner didn’t know one coin-op piece from another but that didn’t keep him from pricing it like he did! I managed 
to negotiate an agreeable price and brought it home for further investigation. 


The cover is a standard Columbus 18 lid with no drilled and tapped hole for a marquee. 

The coin entry casting is 109 and the coin entry trim piece was definitely factory installed. 

The vend wheel casting is 316D and is also found in the Columbus Model 34 (maybe the RW series also). 
Some other casting numbers: Gum chute 102A, Main body 103A, Coin Door 104A 

The red color is identical to the red found on the Ad-Lee Model D, a 1-2-3 profit sharing machine. 

I sent photos to an avid Columbus collector and he agrees that it appears to be factory original. 
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E-Mail: jbgum @msn.com 


SLOTS OF FUN 


BUYING VENDING COLLECTIONS 
BUYING TRADE STIMULATOR COLLECTIONS 
LARGE OR SMALL ...1 BUY THEM ALL 


JACK FREUND CALL ANYTIME 


P.O. Box 4 262-723-7341 
Springfield, WI 53176 352-854-9242 


CEL: 262-203-0036 


I am thankful that Billy showed me his one 
cent E-Z 30 years ago, even though I didn’t 
purchase it. If he had not, on January 14, 2011 
I would have told the seller of this machine 
that Ad-Lee never made a one cent E-Z and 
would have walked away from it. Thankfully 
my long term memory still works. 


Back Paces Antiques 


Alan Luchnick 
(718) 375-1980 


Email: alanandheleneluchnick@gmail.com 


ii FOR SGlE lian, -*- 


¢ Four Restored Victoran Pool Tables e Evans Ten Strike with 
3 Oak, 1 Burl Walnut - Rarest of Head Board 
Ready for cusion and fabric. 


¢ Oak Mutoscope 
¢ 5 Extra Nice Candy and Punching Bag 
Cigar Store Cabinets 
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THE STORY OF SLEEPING SAM 


by Bill Howard 


This story evokes some of my fondest collecting 
memories involving family and friends that have passed 
in time from my earliest days in this hobby to my recent 
acquisition of this wonderful machine. 

When I first started collecting, | met the Godfather, 
Mike Gorski, and, on his advice, started to research the 
top coin-op trade journals from 1900 until the advent 
of World War II and to accumulate ads of what I con- 
sidered to be the most interesting of machines. This ef- 
fort took me to the Carnegie Library in Pittsburgh on at 
least four occasions with my father to examine every 
issue of Automatic Age. Dad would help me copy the 
ads I selected, and the memories of our times together 
in that effort are something I will never forget. 

As a result of trips to Pittsburgh for the Automtic 
Age Journals, as well as trips to libraries in Cleveland 
and San Francisco to pursue the Billboard and Coin 
Machine Journal ads, I compiled a list of my fifty most 
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desired machines. | then sent that list to at least fifteen 
dealers nationally, making it clear that I was an aggres- 
sive buyer for them. 

Over the years, I got responses as well as working 
on my own so that, with time, I was able to purchase 
or locate forty-seven of those fifty machines. I would 
then cross off the applicable machine on my list as I 
located it. As of a couple of months ago, only three had 
not been crossed off the original fifty; one was Sleeping 
Sam. I kept the ad, as well as my original list. 

In early October 2010, I was eating dinner with the 
Godfather right after he had received the catalogue for 
the Mike Eckles Auction he was going to attend in Ann 
Arbor, Michigan. As I looked at the Friday session that 
featured items that you had to attend in person in order 
to bid, my eyes almost fell out. I was staring at what 
looked to be Smiling Sam himself. I told Mike that I 
hoped I could get this machine at a reasonable price; 


he advised that the chance of that happening appeared 
to be somewhere between “none, slim, and slim left 
home.” 

I then talked to my partner, “B.P.” Peirce, and told 
him of my situation. He suggested that “you only go 
around once in this world” and that, if you had been 
looking for that rare of a machine that long, you should 
make every reasonable effort. I took this advice and 
sold a machine out of my collection to get “prepared” 
to buy it. 

I then called good friend, “Gussy” Gustwiller, who 
had asked me to go along with him to that auction just 
for Friday, and told him I would go to his house and 
then drive with him to Ann Arbor for the day. But I was 
a little nervous and asked if he was interesed in any- 
thing. With his pokerface, his answer was “no”. 

So, armed with caution and optimism, off I went to 
meet Gussy with my Sleeping Sam ad and “letter of fif- 
ty” in my hand. When I met Gussy and got into his car 
and started off for Ann Arbor, however, things suddenly 
got quiet when I noticed that he, too, also the collector 
of ads, had a Sleeping Sam ad in hand. After driving 
in some silence, I pointed out to him that “way back 
when” it was I who had copied his ad for him. That fact 
did not seem to impress him much. 

What made matters worse was that, after I arrived at 
the auction site, I discovered that six other friends in 
attendance also had a serious interest in old Sam. Fortu- 
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nately, after I showed them all my old letter with Sleep- 
ing Sam being one of the three machines not crossed 
off, they all were accommodating, and Sam was headed 
for Akron at a price far less than was justified. So I can 
reflect back on Dad and some very good friends every 
time I play Sleeping Sam and wake him up. 

The machine pictured here is as 1t appeared in a 1927 
issue of Automatic Age. The machine was manutac- 
tured by Specialty Manufacturing Company of Chi- 
cago as a “vending machine”. Its rarity is obvious be- 
cause it fell under the radar of Bill Enes, as it neither 
appears nor is mentioned in Silent Salesman Too. It is 
strictly a vending machine because it offered no reward 
or chance to get your penny back. It came with a ma- 
hogany finished wooden case and an aluminum front. 
To play the machine, you insert a penny in the slot and 
twist the knob with your left hand to guide the released 
gumball through wires toward Sleeping Sam’s head. If 
you catch the gumball in his hat, it passes through and 
causes his eyes to open and his tongue to stick out as he 
wakes up to see you receive your gumball through the 
bottom chute. 

I have never seen another Sam, and will cherish him 
always. And I certainly won’t forget those seven friends. 
If any of you have heard anything about this machine, 
please let me know. And NEVER give up; treasures are 
still out there. 


Apvertisinc Co 


¢ Full Page - $200.00. 
e 1/2 Page - $110.00 
¢ 1/4 Page - $60.00 — 
e Business Card - $15 
¢ Classified - 8¢ per w 
e10¢ Bold Words — 
¢ Ad Minimum - $3.50 
e Paid Ads of 4 Issues 

or more in advance 

take 10% Discount. 

(Only on above size 


242-3131 or BedVibr8or@a 


eS 


HOUSTON, TEXAS 2011 COCA CONVENTION 
REGISTRATION FORM 
SEPTEMBER 16-18,2011 


Please Print 


COCA Member Name: 
Also Registering: 
Address: 


Phone #: Alternative # 
E-Mail Address: 


| will be selling on Friday during room-to-room trading: YES NO 
| am interested in optional bus transportation at an additional charge: YES NO 


Early Registration Fee (before April 10, 2011)- $169 per person 
Total number of persons attending convention @ $169 =$ 


Late Registration Fee (after April 10, 2011)- $189 per person 
Total number of persons attending convention @ $189 = $ 
PRICE OF CONVENTION INCLUDES 2 DINNERS AND A LUNCH ON SATURDAY 


CHECKS PAYABLE TO: COCA 
MARSHA BLAU 
7623 N. LAKE DRIVE 
FOX POINT, WI 52317 


Hotel accommodations are to be made directly with: 


The Hilton Hotel--ask for the COCA rate or 


Room rates: $99 per single occupant, $109 per double occupant 
Suites available for an extra $25 per night 
Room rates include a full hot breakfast buffet each morning. 
PLEASE MAKE YOUR ROOM RESERVATIONS EARLY 
COCA as a limited number of rooms available 
Hilton Houston Westchase 
9999 Westheimer Road 
Houston, Texas 
713-974-1000 


Plans for the 2011 GOCA Convention in Houston, TX are well under way to make this years convention another exciting COCA event. I know 
that it seems like the 2011 GOCA Convention is a long ways off, but I also know that it helps to make travel plans well in advance. I am send you a list 
of things that you might want to consider doing while in the Houston area. I hope that this will help you while making your travel arrangements, For 
those of you who showed interest in bus transportation, we are still working on this and hope to have this information by the next COCA spring meet- 
ing at the Chicagoland show. If you have any questions about the convention, please feel free to contact me at foxsnake@aol.com or on my cell phone, 


414-350-7623. 


I hope to see you at the next Chicagoland Show, Marsha Blau 


Things to do while in Houston 
ArtCar Museum - 140 Heights Blud., Houston, Tx 77007 - (713) 861 — 5526 


Houston’s arts community is alive and kicking ~ and one place you'll find an iconic Houston arts experience off the beaten path is at the ArtCar _ 
Museum. Displaying both fine and public art, often in the form of gussied up automobiles, the museum opened in 1998, as a natural outgrowth of 
Houston’s popular Art Car Parade 
http://www.hellohouston.com/Articles/Attraction/3758/ArtCar_Museum_A_Houston_original.Cfm 
Museum of Fine Arts Houston - 1001 Bissonnet Street, Houston, TX 77005 - (713) 639-7300 . 
The Museum of Fine Arts Houston has impressive collections, but perhaps the most impressive thing about it is how it manages to be a repository of 
great art while simultaneously excuding an “everyone is welcome”. 
vibe.http://www.hellohouston.com/Articles/Attraction/ 362 1/Museum_of_l'ine_Arts_Houston_Art_for_everyone.Cfm 
Moody Gardens - One Hope Blvd., Galveston, Tx 77554 - 1-800-582-4673 
Looking for a multi-generational family outing in a tropical setting? ‘Think of Galveston’s Moody Gardens as Houston’s closest thing to Disney’s Epcot 
Center — with a beach. Designated as Houston’s top tourist spot by Nickelodeon’s ParentConnect.com, the complex offers educational, conservation- 
oriented exhibits like the Aquarium Pyramid and Rainforest Pyramid. But there’s also a crowd-pleasing, white sand beach, an IMAX 3D theater, and 
an amphitheatre featuring family-focused shows. 
http://www.hellohouston.com/Articles/Attraction/3762/Moody_Gardens_Fun_for_everyone.Cfm 
Downtown Aquarium - 410 Bagby St., Houston, Tx 77002 - (713) 223-FISH (3474) 
Houston’s Downtown Aquarium offers a mix of activities that just might span an extended family’s diverse set of needs. Educational exhibits for the 
young scholar? 
http://www.hellohouston.com/Articles/ Attraction/3506/ Downtown_Aquarium_showcases_aquatics_rides.Cfm 
Bayou Bend Collection and Gardens - I Westcott St., Houston, Tx 77007 - (713) 639-7750 
Let’s get past the name of the matron of Bayou Bend right away. Miss Ima Hogg’s legacy and amazing home has far surpassed any discomfort she 
ever felt about her unfortunate moniker. Her estate, left to the Museum of Fine Arts, Houston in 1957, was built in 1928 for her and her brothers. 
The Southern plantation style home contains her memorable collection of American decorative arts that spans the 17th century and beyond. Credit is 
also given to Miss Hogg for the home’s innovative architecture and stunning gardens carved out of what had been a dense thicket. 
http://www.hellohouston.com/ Articles/ Attraction/4599/Bayou_Bend_Tour_to_the_past.Cfm 
Houston Premium Outlets - 29300 Hempstead Rd., Cypress, Tx 77433 - (281) 304-5820 
The outlet mall, off of Highway 290 heading west, is adding 25 new shops for a total of 145. There is truly something for everyone in this all-star 
shopping lineup: Michael Kors, Escada, Juicy Couture, Hurley, Izod, DANY, Converse, Coldwater Canyon, 7 For All Mankind, and Kate Spade are 
among the many big names that are currently at home here. 
http://www.hellohouston.com/Articles/Attraction/5656/Premium_Outlets_All-star_shopping_lineup.Cfm 
Pirate’s Bay Water Park - 5300 East Road, Baytown, Tx 77520 - (281) 420-6597 
Older kids and adults will thrill at the Flowrider surfing machine, which creates a surfing experience by moving an endless mountain of water. Cov- 
ered bleachers offer a nice view for those watching the surfer dudes in action. 
http://www.hellohouston.com/Articles/Attraction/3957 /Pirates_Bay_Water_Park_Ahoy_fun.Cfm 
Houston Zoo, Houston - 6200 Golf Course Dr, Houston, TX 77030-1710 
Situated in the lovely Hermann Park, Houston Zoo is home to more than 4500 animals from over 800 species. 
http://travel.yahoo.com/p-travelguide-274458 | -houston_zoological_gardens_houston-i;_ylt=AiJlaxPf.4Uq0yQ PHpXxI7jAFmoL 
Space Center Houston, Houston - 1601 Nasa Pky, Houston, TX 77058-3145 
Ever since the Apollo fhghts, Houston has been synonymous with space travel. Space Center Houston of NASA’s Johnson Space Center, allows visitors 
to study and understand the making of space history 
http://travel.yahoo.com/p-travelguide-2744632-space_center_houston_houston-i;_ylt=AphX XQAn_ezE54_XsGZCvC_AFmoL 
Houston Fire Museum, 2403 Milam Street, Houston, TX 77006-2359 - +1 (713) 524 2526 or +1 (713) 524 5395 
The Houston Fire Museum aims to capture the rich history of the Houston Fire Department. For kids who like fire trucks, this museum has a “Junior 
Firehouse Educational Interactive Area,” which consists of miniature bunker coats and helmets, an E-! Cab to simulate the feel of a real fire truck, a 
1938 REO antique fire truck, and a video educational library. 
http://attractions.uptake.com/museums/texas/houston/houston_fire_museum_16883005.html 
Military Museum of Texas - 8611 Wallisville Rd, Houston, TX 77029-1313 
Dedicated to preserving the memory of Texans who served in the armed forces, the Military Museum displays uniforms, weapons, equipment, ve- 
hicles and other memorabilia that date back to World War II. 
http://attractions.uptake.com/museums/texas/houston/military_museum_of_texas_16882892.html 
Buffalo Soldiers National Museum - 1834 Southmore Blvd, Houston, TX +1 (713) 942 8920 
The Buffalo Soldiers National Museum houses a unique collection of artifacts relating to the African-American troop formed in 1866 by the U.S. 
Army. Step back into time with videos, prints and other historic mementos that attempt to capture the brave and moving history of the Buffalo Sol- 
diers. ~~ The History — The term “Buffalo Soldier” has its roots in the tribes of the Cheyenne warriors. In 1867, the nickname “Wild Buffalo” was 
given to any person who demonstrated extraordinary courage and strength. Over time, the term was encompassed to incorporate... 
http://attractions.uptake.com/museums/texas/houston/buffalo_soldiers_national_museum_7950324.html 
Houston Maritime Museum - 2204 Dorrington St., Houston TX 77030 - +1 (713) 666 1910 
Museum offers insight into maritime history through historic ship models, the Luykx Navigation Instrument Collection and numerous nautical items. 
The Houston Maritime Museum is the first of its kind in Houston. 
http://attractions.uptake.com/museums/texas/houston/houston_maritime_museum_18031380.html 
Saint Arnold Brewing Company - 2522 Fairway Park Drive, Houston, TX 77092 - +1 (713) 686 9494 
brewery@saintarnold.comwww.saintarnold.com 
“Who doesn’t like free beer.” 
Brewery Tap - 717 Franklin St., Houston, TX 77002 - +1 (713) 237 1537 
Tap offers beer snobs a wide variety of pricey brews to choose from. The space itself is dark, but the huge wood tables give the Tap a charming, Old- 
World feel. Adding to the relaxed atmosphere, dogs are as welcome. 
http://nightlife.uptake.com/breweries/texas/houston/brewery_tap_15269916.html#ixzz1BGdv2WV 
Want to go for a ride and explore more of Texas? 

Driving distance from Houston to San Antonio TX is 189 miles, The river Walk, The Alamo, the Mercado the Houston Street Historic Walking 
tour and more. Other cities close to Houston are Galveston, 48 miles, Austin, 146 miles, and Corpus Christi is 184 miles. The driving distance from 
Houston, ‘Texas to New Orleans, Louisiana is 351 miles or 5 hours 32 minutes. 


WANTED TO PURCHASE: | need an original lower front casting 
for a Mills 25 cent Castle front slot machine. Please contact me in 
my search. Thank You. 

Richard Benston, 16415 - 5th Ave. N., Plymouth, MN 55447; 
(763) 473-9629; northernslayer@comcast.net 


FOR SALE: Reproduction copies of the following items: 

1) All paper for the WADDELL BICYCLE WHEEL - $60 set. 

2) Marquee playfield for PEO & GOTTLIEB countertop baseball 
games - $25. each. 

3) E-Z marquees (numbers game or baseball) - $8.00 each. 

4) Rubber gaskets for all Columbus machines - $2.50 each. 
Quantity discount. 

5) Back door locks for wooden Zenos - $30. each. 

6) BALL GUM aluminum marquees for the Caille Fortune Ball 

Gum trade stimulator and others. As nice as originals - $50. each. 

All prices, plus postage. 

Jack Freund, P.O. Box 4, Springfield, WI 53176 or 

Email: jogum @msn.com; Phone: (262) 203-0036. 


FOR SALE: Mills 5 cent upright, Big Six, Jackpot, very rare, few 
known, nice original. Call Dave at (815) 539-9898, leave message. 


WANTED: A copy, (original or xerox) of the instruction sheet that 
must have come with the AC Multibell to increase or decrease the 
payout percentage. This is accomplished without adding to, or 
removing anything from the machine. 

lf you own or know someone who owns a Berger “The Electric” 
please contact me. It’s the same game as the Chicago Ridge only 
with a single coin entry and a dial to pick your color. 

Richard Fague, (650) 755-9407. 


WANTED: Information on the Superior Confection Automat Golf 
Ball and Cigarette Machine. Working on an upcoming article in the 
COCA and looking for serial numbers and dates. Any information 
you can provide. Thanks, Johnny Duckworth, (816) 835-3316 or 
email at johnny @kccoinop.com. 


WANTED: Handle for early Jennings Cigarolla machine; Coin 
acceptor for later Jennings Cigarolla machine (left side); Seeburg 
Trash Can Juke Box, model 148 - Part #F-402757, center grille 
ornament, upper (mustache); Upper and top back casting for Mills 
Castle front. 

Rick Frink, (517) 546-7470. 


WANTED: MILLS FREE PLAY MINT VENDOR. 

See picture on Page 269 of Collector’s Treasury of Antique Slot 
Machines, Peppi Bruneau, 145 Robert E. Lee Blvd., #206, New 
Orleans, LA 70124. Phone: (504) 288-1200; Fax: (504) 333-6736; 
Email: cebruneau@cs.com 


WANTED: Penny Slot machines. Please email photos and asking 
prices to Dan Davids, djdavids @ earthlink.net, (310) 349-2082. 


WANTED: Have cash, will travel. Collector looking to purchase 
early vending, gumball and peanut machines and unusual 
counter-top machines. Also looking to buy sports related counter 
machines. Top cash paid. 

Paul Hindin, 3712 West Scenic Ave., Mequon, WI 53092; 
Phone: (262) 242-3131 or (414) 559-9681. 


WANTED: Golf Ball Slot and Kitty Slot Machine. Also buying 
German, French and English choc. and gum machines. 
Paul Hindin, 3712 West Scenic Ave., Mequon, WI 53092; 
Phone: (262) 242-3131 or (414) 559-9681 or 

Email: BedVibr8o0r@ aol.com; SEE ME AT: drcoinop.com 


DEADLINE FOR NEXT 


ISSUE: 


- CLASSIFIED ADS - 


FOR SALE: Beautiful copy of the original Mansfield Mirrored 
Marquee with clip-on attachment. Complete your machine and 
greatly increase the value. Total cost with priority shipping and 
insurance is $199.95. 

Paul Hindin, 3712 West Scenic Ave., Mequon, WI 53092; 
Phone: (262) 242-3131 or (414) 559-9681 or 

Email: BedVibr80r @ aol.com; SEE ME AT: drcoinop.com 


FOR SALE: Penny Castle Front Slot, Dime Rol A Top, Climax 
Vending Machine, Hance Vending Machine, several other tall 
globe machines, Millard Breath Pellet Machine Freeport Vendor, 
Rare Columbus Machines, Bluebird Twirl Shoot, Victor Chief, 
Pulvers and many other gumball and peanut machines, some of 
which are only known examples. Also will have several hard to 
find match machines, photoscope, trade stimulators, also avail- 
able a Papa reproduction Donkey Bray and a Egyptian Mummy. 
| also will have a Berger original floor model Slot Machine and a 
Dewey Upright. See me at Chicagoland, I-13. 

Paul Hindin, Email: BedVibr8o0r@ aol.com. 


AntiqueSlotMachines.com is ready to welcome you to the 

wonderful world of serious vintage slot machine collecting. 
| am not a parttime dealer. Buy or sell with full confidence. 
Bob Levy, 2802 Centre Street, Pennsauken, NJ 08109 or 

Phone: (856) 663-2554 


FOR SALE: Replacement back doors for Yellow Zeno 
machines. Pulver doors, sold out. and Zeno $100. Very limited. 
Free shipping in U.S. 

Paul Hindin, 3712 West Scenic Ave., Mequon, WI 53092; 
Phone: (262) 242-3131 or (414) 559-9681 or 

Email: BedVibr80r @ aol.com; SEE ME AT: drcoinop.com 


FOR SALE: Limited number of dated buffalo nickle rolls. (40 coins 
per roll) Here is your chance to fill the jackpots of your old slot 
machines and trade stimulators w/ real coins of that era. Rolls are 
$11.50 each plus shipping and insurance....Shipping & ins, 1 - 25 
rolls is a total of $9.95. Any amount over 25 rolls s/i is $17.95.. 
E-mail me to confirm as there is a very limited number available. 
BEDVIBR8OR @ AOL.COM Send payment to: 

Paul Hindin, 3712 W. Scenic Ave., Mequon, Wisc. 53092..... 

or phone 414-559-9681. | can also deliver to Chicagoland Show 
w/ no shipping charges w/ payment in advance. 


PAYING TOP DOLLAR for Counter Top Cigar Cutters. Only 
interested in cutters that advertise cigars, both single and double 
cut, with or without lamps. 

Contact: Paul Hindin, (414) 559-9681 or 

Email: BedVibr8o0r @ aol.com 


FOR SALE OR TRADE: | have LOTS of Gum and Peanut 
machine parts and globes. 
Dan Davids, djdavids @ earthlink.net net, (310) 349-2082. 


Looking for a Red Cross, Chic-O-Berry and L-Shaped Vending 
Machines. Also Champion A mech or parts for one. 
Ron Pulver (608) 225-9702; or Email: RSPulv@ yahoo.com 


FOR SALE: Back issues of C.0.C.A. magazine. $6.00 each, 


delivered. 
C.0.C.A., 3712 West Scenic Ave., Mequon, WI 53092. 


MAY 9, 2011 


H Zygmunt e& Associates 
Raa Juke Box Distributor for the Wurlitzer 1015 
“(One More Time)) It’s a Real Wurlitzer - Over 11,000 Units Sold 


WANTED... 
SLOT MACHINES 


WE WANT TO BUY SLOT MACHINES! 


WE PAY TOP DOLLAR FOR ALL TYPES OF SLOT MACHINES OR 
GAMBLING RELATED MACHINES IN ANY CONDITION, ANY QUANTITY, 
ANYWHERE IN THE WORLD, AND WILL ARRANGE PICK-UP. 


Our Website is zygmuntonline.com which will show type of machines we are looking for. 
Phone: (630) 985-2742 » FAX: (630) 985-5151 © Email: zygml015@aol.com 
P.O. Box 542 - Westmont, Illinois 60559 


Nat ional, 
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N Y 121 Lakeside Drive, Metieie NY 12117 


| WANT THE ITEMS PICTURED HERE, 
PLUS MANY MORE. 
CALL ME! 


Any Fortune Tellers, Violanos 
Especially Genco 
Gypsy Grandma 


TRMPION KNOc 
FIGHT U7 


IMMEDIATE CASH 
AVAILABLE TODAY. 


JUKEBOXES FORTUNE TELLERS 

SPEAKERS MILLS PANORAMS 

SLOT MACHINES NICKELODEONS 

REMOTE GEAR MOVING MODELS 

ARCADE ITEMS BAND ORGANS 
PARTS 


LET’S DEAL! PICKUPS AT THE CHICAGO 


SHOW OR ANYWHERE IN THE U.S. 


518-661-5639 
FAX 518-661-5633 
www.nationaljukebox.com 


Golf Games Any Unrestored 


Mills Panorams 
or Peep Shows, 
Pieces, Parts, 
or Films 


Any Rock-Ola 


Baseball Games All Games 


of Strength 


